Director of Communications
The Kavli Foundation
Los Angeles, CA – January 2019
The Opportunity
The Kavli Foundation is seeking candidates for a newly created position, Director of
Communications. Based in Los Angeles, California, the Foundation is dedicated to advancing
science for the benefit of humanity, promoting public understanding of scientific research, and
supporting scientists and their work. The Foundation's mission is implemented through an
international program of endowed research institutes, prestigious prizes, and catalytic
initiatives in science, journalism, and public engagement with science. The Kavli Foundation is
highly respected in science, journalism and public engagement with science sectors. The
Foundation is known for convening diverse groups around critical issues, building field capacity
and recognizing exemplary leadership. For more information, please visit
http://www.kavlifoundation.org/
This unique position is an opportunity to lead two different areas of communications-focused
work. The new Director will be responsible for engaging in a strategic plan to re-envision the
Foundation’s communications profile, developing impactful, innovative internal and external
communications programs, managing major foundation communications projects and outside
resources. Additionally, the Director will lead part of the Foundation’s grantmaking and
external work to advance the field of science communications in the broader public domain.
The Director will manage the work of a small team of communications professionals including
outside contractors. The position reports in to the Vice President for Public Engagement &
Prizes, and is based at foundation headquarters in L.A.
The ideal candidate will be well-versed in strategic communications and the full range of
communications tools and tactics including branding, messaging, stakeholder and partner
engagement, events, convenings, and digital, social and print media. They will be passionate
and knowledgeable about science – the people, culture, content and process. The Director will
have substantial strategy and management expertise, a reputation as a connector, exquisite
writing and editing skills, and exceptional interpersonal, collaboration and communication
skills.

Key Responsibilities
§ Strategy. Reimagine and bring a fresh perspective to the Foundation’s communications
function. Develop an innovative, comprehensive communications plan encompassing
strategic communications, ecosystem engagement, messaging, and branding in support of
the Foundation’s goals.
§

Branding. Build on existing assets to create an effective, compelling brand identity and
institutional voice that is utilized consistently throughout the organization’s written and
visual communications.

§

Messaging. Develop key messaging and create tools and training to support staff and other
stakeholders about the Foundation’s work and impact. Integrate key messaging throughout
communication content and revise and refresh as necessary. Support employees and other
stakeholders in their roles as external ambassadors for the Foundation in alignment with
key messaging and tactics from the communications strategic plan.

§

Ecosystem Engagement. Create and manage technical and human infrastructure to
effectively connect and engage the Foundation’s partners, stakeholders and others who
participate in, or benefit from, the work of the Foundation. Ensure stakeholders are
effectively engaged with the Foundation and each other (within properly segmented
communities) around vital dialogue and generative collaboration.

§

Tools and Tactics. Effectively communicate the Foundation’s vision, mission and key
messages by identifying necessary tools and appropriate tactics and by driving outstanding
execution across all relevant channels of communications – particularly digital media (web,
mobile and social). Working closely with the Digital Content & Engagement Specialist,
evaluate and recreate an online presence aligned to increase reach and impact, including
reimagining and relaunching the Foundation’s websites and expanding its online presence
via social media and related platforms. Leverage impact by engaging in powerful strategic
media partnerships. Enhance foundation convenings with new communication approaches
– before, during, and after meetings. Conceptualize and manage key external events and
program-related convenings.

§

Kavli Prize. Working closely with the Kavli Prize Program Officer, increase the value of the
Kavli Prize brand through communications yielding significantly increased visibility and
prestige, and engagement strategies to connect key influencers with the science and people
associated with the Prize. Work collaboratively with various partners for the Kavli Prize
website content management/design, the Kavli Prize Announcement, and all media
collaterals created in support of the Kavli Prize.
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§

Science Communications (including Science Journalism) Field-Building & Grantmaking.
Advance the field of science communications, including journalism, by creating and
managing collaboration and collective work with leading science journalism and
communications organizations. Manage grant programs in collaboration with the Director
of Public Engagement with Science. Support the connection between research and practice
through convening these communities to explore trends and best practices together.

§

Executive Support. Guide and support the President and CEO as chief spokesperson for the
Foundation. Develop the highest quality materials ranging from speeches, op-eds, or
articles. Work similarly with the senior leadership team and program staff.

§

Management. Empower, manage and mentor staff and contractors while fostering
collaboration. Manage budget, grants and contracts. Create and manage an excellent team
of agencies and independent writers, editors, producers, and creatives.

§

Evaluation. Evaluate the impact of communications programs on an ongoing basis. Create
internal and external feedback loops that inform the continued success of the
communications function in helping the Foundation achieve its strategic goals.

Qualifications
§ At least 5 - 7 years’ experience in setting communications and engagement strategy.
§ At least 10 years’ experience in science writing, editing, media production, and/or
community engagement (for a variety of audiences – from scientists to policymakers to
publics).
§ A passion for science.
§ Leadership in the field of communication and engagement.
§ Experience facilitating effective engagement, including integration of on-line and off-line
experiences.
§ Deep understanding of measurement and optimization of communications impact.
§ Familiar with communications research and best practices.
§ Interpersonal communications expertise.
§ Organized and agile.
§ Active in professional networks.
§ Bachelor’s degree in a relevant discipline. A master’s degree in a relevant field preferred.
§ Deep comfort with technology and new media with an eye on trends and opportunities.
§ Innovator driven by audacious long-term goals.
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Application Process
Martha Montag Brown & Associates, LLC has been retained for this search. All correspondence
will remain confidential. Interested and qualified candidates are encouraged to apply by
sending a cover letter, resume and salary requirements by email to:
Martha@marthamontagbrown.com.
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